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At a glance

Business development in € million

Group turnover 104.9 110.2 -4.8%
EBITDA 6.7 10.4 -35.3%
EBITDA marginin % 6.4 9.5 -32.0
Consolidated earnings -0.3 3.0 -109.4%

Financial and assets position in € million

Balance sheet total 111.8 117.2 -4.6%
Equity 49.7 53.4 -7.0%
Equity ratio in % (i 45.6 25

Share-related indicators in €

Earnings per share (in €) * -0.04 0.25 -116.0%
Dividend per share (in €) ** 0.10 0.30 -66.7%
Year-end price (in €) 7.31 7.90 -7.5%

Number of employees as of 31 March 413 420 -23.1%

* Incl. equity capital shares of non-controlling shareholders
**  See consolidated financial statement, Note No. 15 for calculation

*** Proposal, given that the Annual General Meeting has yet to decide on the dividends

Turnover 2015/16 by EBITDA 2015/16 by

segmentin segmentin
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Bastei Libbe AG is a media company in the form of

a publishing house. Within the scope of its business
activities, Bastei Libbe publishes books, audio books,
eBooks and other digital products in the genres of
fiction and popular science, as well as periodicals
including novel booklets and puzzle magazines. The
business activities of Bastei Liibbe furthermore include
the licensing of rights and the development, production
and sale of gifts and decorations.

Daedalic Entertainment GmbH, BookRix GmbH &
Co. KG, BEAM Shop GmbH, oolipo AG, Bastei Media
GmbH, HPR Bild & Ton GmbH, and several other
smaller companies, are part of the Bastei Liibbe group
(hereinafter “Bastei Liibbe").

In agreement with the auditing company KMPG, we
have amended the group of consolidated companies as
of 31 March 2015. KPMG had come to the conclusion
that Bastei Liibbe has control of the British company

Siebter
Himme!
GmbH,
Cologne

BuchPariner
GmbH, Dammstadt

Bastei Int. Lid.,
Hengkang
(China)

Media
GmbH,

Bastei LLC,
Santa Monica

Blue Sky Tech Ventures in the sense of IFRS 10
according to two prior audits conducted without
objection.

For this reason, the companies shall be fully
consolidated as before, despite the sale of 55 per cent
of shares in oolipo AG as at 31 March 2015 and 3 per
cent of shares in Daedalic Entertainment GmbH as at
17 September 2015, and the re-evaluation of the shares
conducted in each case as a result of the sale shall be
reversed. As fully-consolidated companies, Daedalic
Entertainment GmbH, oolipo AG, BookRix GmbH &

Co. KG and BEAM Shop GmbH shall be included in the
consolidated annual financial statement. In the financial
year 2015/16, Bastei Liibbe achieved turnover of € 104.9
million and stands in particular for the innovation and
development of new forms of entertainment. Customers
both in Germany and also increasingly world-wide have

been fans of our products for many years.

Daedalic
Entertainment
GmbH, Hamburg

GmbH & Co.
KG, Munich

oclipo AG,
Cologne

*NB: The subsidiaries Daedalic Entertainment GmbH, oolipo AG, BookRix GmbH & Co. KG and BEAM Shop GmbH shall be fully consolidated. The investment company Blue Sky Tech Ventures Ltd. shall

also be fully consolidated on the grounds of control in the sense of IFRS 10 based on the authority to give directives and reservation of approval which Bastei Liibbe has secured with the sale of 55 per

cent of shares in oolipo AG and 3 per cent of shares in Daedalic Entertainment GmbH. The companies Bastei Media GmbH, Siebter Himmel GmbH, HPR Bild & Ton GmbH, Bastei International Limited,

Bastei LLC and the Czech company Moravska Bastei MOBA shall not be consolidated.

At a glance
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The corporate divisions of Bastei Lubbe AG

Books
The book segment is the core of Bastei Libbe's
business and includes all printed products. The
products are distributed under the labels “Bastei Libbe
Hardcover”, “Bastei Libbe Taschenbuch®, “Eichborn”,
"Quadriga”. The portfolio also includes the children’s
and young adults’ brands Baumhaus and Boje as well
as the all-age imprint ONE.

Unlike other traditional publishers, Bastei Liibbe not
only purchases the rights to the content but also develops
its own content, to which the Company holds all world

and territorial rights.

Turnover 48.3 56.5

EBITDA 2.2 1.1
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Novel booklets and puzzle magazines

The novel booklet and puzzle magazine segment includes
novel booklets such as the cult series “Jerry Cotton” and
“John Sinclair” as well as puzzle magazines such as “Mein

grol3er Ratselspald’, “Kreuzwort Nr. 1", “Ratsel Sterne”.
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The first novel booklets were developed by Bastei
Liibbe more than 60 years ago. The novel booklet and

puzzle magazines sector continues to represent constant

and solid business today.

Turnover 9.8 10.5

EBITDA 1.7 1.9
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Non-book

The gifts and home accessories which are distributed
under the "Rader” label are listed in the non-book
segment. Synergies between book products and book-
related products are to be created through the “non-
book" business segment. Until the sale in September
2015, the "non-book” segment also included the 50 per
cent participation in Prasenta Promotion International
GmbH.

Turnover 17.0 14.5

EBITDA 1.4 1.9




Digital

In order to take the growing significance of the digital
industry into account, Bastei Libbe introduced a new
segment at the beginning of the previous fiscal year.
Alongside Bastei Liibbe AG's digital revenues (eBooks and
audios), the "digital” segment includes the participations
in Daedalic Entertainment GmbH, oolipo AG, BookRix
GmbH & Co. KG and BEAM Shop GmbH.

Turnover 29.7 288
EBITDA 1.4 5.5
BASTEI ENTERTAINMENT @@ @@ » |'.IE'E]I'I"IJ;I]
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The basic values of Bastei LUbbe

Innovation and tradition

We focus on innovation and tradition. \We combine

60 years of experience with the ability to set trends.

We recognise and create success stories, drawing on
longstanding experience. We strive to share and perfect
our know-how in all areas. With us, the tried and trusted
goes hand in hand with the new: We have the courage to
step off the well-trodden path and to set off into new,

unexplored territory.

Creative drive

We want to make a difference. We are therefore
passionate about developing innovative ideas, inspiring
ourselves and others. This is how ideas become
successful products. Of course we know the environment
we are active in very well: We know the markets and the
challenges they present — and accept those challenges
resolutely and boldly. We accept responsibility, even if
success does not always follow and mistakes are to be

recognised.

Quality
We set standards. \We entertain our readers very well

indeed. Since we understand what our customers want,

we fulfil their wishes to the very best of our abilities. Our
authors know too that we're not just competent but also
work passionately to ensure that they are successful. We
work efficiently to meet the challenges of the market,
and can therefore deliver high quality at a fair price to

dealers and readers.

Partnership
We work together — with authors, business partners
and colleagues — preferably on a long-term basis, with
mutual trust, honesty and respect. We value open
communication, even if that means having a difficult
discussion from time to time. We take all perspectives
into consideration when trying to come up with ideas and
solutions. We particularly value face-to-face discussions
and close personal contact with our authors. We like to
make things clear from our perspective and want that
from our partners too so that a constructive exchange
of ideas can take place. In this, we always feel a sense of
responsibility towards our publishing company and our
authors. We are not afraid to make tough decisions when
it comes to protecting these interests.

This sense of responsibility is not limited to our own

individual duties, but rather involves the entire Company.

At a glance
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To Our Sharenholders




Letter from the Executive Board to the Shareholders

Dear Shareholders,

Bastei Liibbe possesses a clear set of values, which is
based on four pillars: tradition (and innovation), creative
drive, quality and partnership. These are not empty words
for us - rather, they are the measuring stick and ideal for
our company'’s actions.

Creative drive means “we want to achieve something"
This means that we pursue innovative ideas with passion
in order to develop successful products which at the same
shape the overall market.

In order to achieve, we need to take the initiative. And
that is what we are doing. So as to be able to continue to
grow in the future and to shape development in the digital
and physical media market, Bastei Liibbe possesses
innovative participations, in particular in the fast-growing
digital media market.

With regards to the accounting appraisal of our
participations, it recently came to uncertainties which
can be traced back to the amended assessment of
the auditing company KPMG regarding the connection
between Bastei Liibbe and the British investor Blue Sky
Tech Ventures Limited, which has its headquarters in
London.

Although two previous audits had been conducted
without objections, KPMG suddenly and unexpectedly came
to the conclusion that Bastei Liibbe possesses power of
disposal over the British company Blue Sky Tech Ventures in
the sense of IFRS 10. Since Bastei Liibbe does not hold any
shares in Blue Sky, the argumentation of KPMG is based on
the authority to give directives and reservation of approval
which Bastei Libbe granted itself with respect to Blue Sky
in the context of the sales of oolipo and Daedalic shares. In
order to avoid the withdrawal of the auditor’s certificate and
a long legal dispute with KPMG, we have decided, for the
good of the company, to amend the group of consolidated
companies and the consolidated annual financial statement

retroactively for the financial year 2015/2016.

Given the amendment to the group of consolidation
companies, the participations in oolipo and Daedlic shall
be re-evaluated retrospectively according to the historical
cost principle. The consolidated profit of Bastei Liibbe
in the financial years 2014/2015 and 2015/2016 was
reduced by € 7.2 million and € 7.9 million respectively
solely from the loss of profits caused by the sale and
re-evaluation within the context of the transitional
consolidation.

Of course, the new size of the group of consolidated
companies initially places a strain on the figures.
However, we would emphatically refer you to the intrinsic
value of the participations. The British investor Blue Sky
Tech Ventures is still attempting to sell on the shares it
holds in oolipo. In addition, the core business of Bastei
Libbe AG in the financial year 2015/2016 developed
satisfactorily, which we will explain in more detail below.

"Transition year” - this is what we called the fiscal
year 2014/2015 at the time. As an interim stage on the
way from one of the biggest German general interest
publishers to becoming an international, digital media
publishing house. The changes made in recent years are
starting to show initial success. A journey of this kind
can't be made overnight.

There's no question that our publishing house has
not yet reached its goal, but we are determined and on
the right path. Yet on the one hand, everyone knows
that a change takes time. On the other hand, you may
rest assured that, even during this period of upheaval, it
is and remains our aim to offer our customers premium
content, even in the future, to be a reliable employer
to our employees and to offer you, dear shareholders,
the sustainable values of a prospering company. This
will be possible if we recognise the challenges and
opportunities of an increasingly digitalised society and
of a correspondingly changing publishing industry - and
above all use them. How we approach this journey in

detail is what we would like to show you below.



Shift from publishing house to
digital media company
Challenges are the key word. Usually, the mention
of challenges means obstacles and uncertainties. In
contrast, Bastei Liibbe understands challenges as stimuli.
Thus, in fact, the biggest challenge for the publishing
industry is in rapidly progressing digitalisation - but this
is also the biggest opportunity. Having the internet in
one's pocket in the form of mobile devices and e-book
readers, tablet PCs and particularly smartphones allows
the customer now to access books, games, films and
series everywhere and anytime. Reader habits change
due to content edited as multimedia - at the same
time, customers can write reviews on books and games
immediately or make contact with other users in order to
exchange views on products. Bastei Libbe would like to
use this opportunity with soul and understanding, always
utilising the over 60-year-long history of the traditional
publishing house from the home of the invention of
the modern printing press as a compass for corporate
activities.

How successful this guide can be is evident from
the new “digital” segment which includes Bastei Liibbe
AG's digital revenues (eBooks and audios), as well as the
participations in Daedalic Entertainment GmbH, oolipo
AG, BEAM Shop GmbH and BookRix GmbH & Co. KG. We
are seeing the increases in turnover in this segment as
proof of the success of our digital strategy, particularly as
the turnover share with digital products and content was
already at 28.3 per cent at the end of the financial year
2015/2016, following 26.1 per cent the previous year. In
particular we are looking forward to the development of
our participation in the self-publishing platform BookRix,
which has doubled turnover and thus has already allowed
us to break even. This shows that our compass is pointing
us in the right direction.

The route adopted for Daedalic Entertainment is

also proving itself to be a very good choice. Already last

year we succeeded in taking control of this digital games
developer, a leader in the field of narrative adventure
games which was started merely as a PC game developer
but which is now in the position to program games for
all relevant consoles (PlayStation and Xbox) as well as
for tablet-PCs and smartphones. The development of
turnover and results figures has been positive on the
whole. In the fiscal year 2015/2016, it became our task
to further development the area of growth. We want to
tackle the financing of this ambitious growth programme
with the support of the external investors at oolipo along
with self-funding from Daedalic Entertainment GmbH,
thereby minimising the risks for all involved.

Daedalic is planning a significant expansion of
its business in the next few years into the area of
development and marketing of adventure games. The
development of adventure games fits into the publishing
house’s portfolio excellently. At the heart of this special
genre of computer games is an elaborate narrative plot
around which the entire game revolves. It is obvious that
Bastei Liibbe has the opportunity here to put publishing
content into play through intensive use of crossmedia,
thus not only via the oolipo platform, but simultaneously
via Daedalic in the form of games software. For example,
we are working on recreating and marketing the global
bestseller, “Die Saulen der Erde” by successful Bastei
Liibbe author Ken Follett in Autumn 2017. By using
this innovative evaluation strategy, we hope to achieve
high levels of synergy. We expect a multiplication of
the marketing effect from the “book/print product” and
“computer game” channels, who are both based on the
high quality content of the novel "Die Saulen der Erde”
- customers who like books will also choose to buy the
game and vice versa. In October 2015 at the Frankfurt
Book Fair and together with Ken Follett, we were able to
give the public a first glimpse of the game. The positive
feedback encouraged us to developed more games. In

addition, we already made contacts in the previous



fiscal year predominantly with American film production
companies and negotiated contracts in order to continue
to be able to produce games with renowned titles and
content. This for instance includes game ideas for the
film “Lord of the Rings” and the series “Firefly".

With the onward march of digitalisation, the reception
habits of our customers are changing massively. They
now have the opportunity to access almost any digital
content at all times, from anywhere in the world. As well
as the stationary marketing channels, the internet is
quickly gaining ever more significance as a distribution
channel. Bastei Libbe looks to be particularly well-placed
in this sector. The beta version of the oolipo app has been
available in the Apple Store since August 2016. With
short, serial-based content, we are meeting the demands
and altered reading habits of our customers. With the
oolipo offering, Bastei Liibbe is in the position to unite
the high-quality entertainment literature our customers
are accustomed to with the advantages of the medium
of smartphones and/or tablet PCs. As well as texts,
readers will be able to play video and audio content in
the near future. This promises a completely new way to
read and literally brings you into the story. This increases
reading enjoyment and reading time for the customer,
which should ultimately result in them buying more
issues in the series. Meanwhile, three further investors
are participating in oolipo at prices significantly above the
asset value. This confirms the intrinsic value of oolipo and

substantiates the approach of Bastei Liibbe.

Solid core business despite

lack of blockbuster titles

Even if the digital segment, especially the topic of
computer games, is drawing special attention to itself
since the idea of the multimedia group Bastei Liibbe
can be best represented by this, we are also satisfied
with the development in our core business of publishing
digital and physical books — on track, so to say. Despite
the lack of blockbuster titles, the department for adult
literature has made solid developments. Admittedly, in

the reporting year we were not successful in coming up

with such surprise successes such as “Er ist wieder da” by
Timur Vermes and “Bob, der Streuner” by James Bowen.
Yet we were in the position to once again place successful
titles on the market together with our talented authors
Rebecca Gablé and Sebastian Fitzek. In order to be able to
guarantee something similar in the future and to continue
to be successful in our core business, we have additionally
expanded our “Own IP department”. With their help, we
are distributing digital and physical content on a national

and international scale.

Growing with participations in digital
companies

Digital content was precisely the focus of our activity
over the past year, above all the participations formed

in this context. An important building block in the course
to becoming a digital media publishing house is our
streaming platform, oolipo, which among other things
was expanded perfectly as a distribution channel by the
acquisition of the beam-ebooks.de online shop in the
previous year. Bastei Liibbe thus also complies with our
customers’ changing habits of reception: We are creating
core services for mixed media stories, i.e. for digital
content which makes use of several media; in other
words, cross-medially produced. This type of storytelling
is thus perfect for mobile devices. The launch of the new
streaming service will occur simultaneously in the UK
and the DACH region (Germany, Austria, Switzerland),

in both German and English, in autumn 2016. We are

so convinced of the profitability of this innovative
distribution channel that it will not be limited in the
future to the regions mentioned: In the following years
we would also like to offer content in Portugese, Spanish
and Mandarin - the markets in Latin America and China
appear ultimately extremely attractive by virtue of their

high potential for growth.

Non-book (Rédder)
The fact that the digital industry is not the only one on the
path to success is made evident by the gifts and home

accessories marketed under the Rader brand which can



be found in the “non-book” segment of Bastei Liibbe
AG. Rader has been one of the few vendors in the overall
weak sector for home and dining accessories and high-
quality gift items to demonstrate a positive performance
in the past financial year. We were able to achieve
extraordinary growth through both a new spring and
Easter collection and an extremely satisfactory Christmas
business. The constant expansion of export activities is
a major success factor. In this regard, Rader generated
an increase in turnover of 44% over the past fiscal year,
whereby the biggest increases were made in France and
Belgium. In other exciting news: Rader was able to secure
Douglas as a new client.

The fact that a common path is also accompanied
by farewells is shown in the participation in Prasenta
Promotion International GmbH. We have parted ways
after the strategy of distributing Rader and/or Bastei
Libbe products via Prasenta was not realised to the
extent that we would have liked. Yet there is cooperation
with Prasenta Promotion International GmbH, particularly

for products by Bastei Libbe AG.

With bestseller authors and newcomers

The collaboration with Ken Follett is a cooperation of

a special kind. After we were successful in signing a
multimedia contract with him in the previous fiscal year

- thus Bastei Liibbe will certainly take on a pioneering
role in the industry - in December 2015, we have reached
an agreement with him about another extension of the
collaboration. Accordingly, two further novels by Follett
will be published by Bastei Liibbe in 2020 and 2023.

Our digital strategy will be rounded off with the self-
publishing platform BookRix. It allows Bastei Liibbe to
have quick access to digitally tested content by already
successful authors. We succeeded in this with Poppy
Anderson, for instance, a very successful self-publisher
in the digital field, with whom we also are developing
physical products — something which we are very happy
about. The same goes for author duo B.C. Schiller (Babara
and Christian Schiller), though initially for just one book.

However, we would like to consider BookRix not only

as a platform for already renowned authors. We also
understand BookRix to be a crucible for new talent, giving
newcomers the opportunity to publish their e-book on

a notable self-publishing platform and thus to sound

out opinion. Global development shows that numerous
talented and successful authors complete their first
publications via a self-publishing platform instead of
choosing to go to a traditional publisher. With BookRix,
Bastei Liibbe is giving authors flexible access to the book
market with an innovative publication channel. A self-
publishing platform offers us the opportunity to recognise
promising talent early on and to sign contracts where

appropriate.

Forward-looking company with strong
traditional roots

As you can see, we are navigating an extremely exciting
market. However, as one of the largest German general
interest publishers, we are not only dedicated to topics of
the future such as digitalisation, but also feel an obligation
to the printed word. Thus for us, as a publishing house with
an over 60-year-long history of independence and honesty,
it is just as important to provide the traditional book and
novel market with high quality and literary content as it

is to do so for the emerging digital market. Ultimately the
development of the value chain in the publishing sector is
unthinkable without the in-store trade. This context should
also be kept in mind regarding the majority shares in the
wholesale book firm “BuchPartner GmbH" occurring after
the balance sheet date 2015/2016. The market leader in
the food retail industry with around 220 employees and 800
service employees currently serves around 4,000 markets
and supplies over 2,500 customers in the field of action.
BuchPartner's circle of customers include almost all of the
top level trade groups, including the Edeka group (Edeka and
Marktkauf), the REWE group (REWE and Penny), Kaufland,
Familia, HIT, Saturn, Media Markt, Metro and Real. The
specialised markets represent without doubt the physically
biggest area for growth in our industry. With our involvement
with BuchPartner we are now laying the groundwork in

order to be able to participate in the future.



We also see the acquisition of the LZX label from the
publishing company Egmont in May 2016 as an investment
in the future. LYX stands for successful romance titles which
are extremely popular amongst younger readers, thereby
providing Libbe, which is already the market leader in
thrillers and historical books, with an appropriate addition to
its existing portfolio.

With both participations, we underline very clearly
that we are aware of our roots as a publisher without
cutting ourselves off from the future: as a traditional
publishing house that is looking forward. With the help of
the mix of digital and analogue distribution channels we
are improving our competitive situation significantly — a
competitive situation which is based on high exploitation
potential of our own content, but also simultaneously
on the fact that we discover new authors and form ties

between them and our publishing house.

Slight decline in sales revenues,

profit and margin

Let us return to the “transition year” mentioned at the
beginning. Overall we are looking at this whilst also
casting our eyes back to the fiscal year 2015/2016,
which meant upheaval not least in a personal sense. Two
board members left Bastei Liibbe within this time period
—in one case for health reasons, in the other due to
differing points of view on the strategic orientation of the
group — with responsibility for their digital and content
departments being taken over by the remaining board
members.

In the reporting year, Bastei Liibbe generated sales
revenues amounting to € 104.9 million following € 110.2
million in the previous year. Daedalic Entertainment
GmbH contributed € 7.8 million to this total, oolipo € 0.3
million, BookRix GmbH & Co. KG € 2.4 million and BEAM
Shop GmbH € 0.1 million.

Revenue developed as follows at segment level:
"Books” slightly less than planned: €48.3 million
(previous year: €56.5 million); “non-books” more than
planned: €17.0 million (previous year: €14.5 million);

“novel booklets and puzzle magazines” slightly less than

planned: €9.8 million (previous year: € 10.5 million) and
“digital” slightly better than planned at € 29.7 million
(previous year: €28.8 million). The decline in turnover in
the "books” revenue is in turn due to the bestseller “Edge
of Eternity” by Ken Follett having generated very high
sales figures in the Christmas period of the financial year
2014/2015. In addition, Dan Brown also contributed to
revenues in the previous year. The blockbusters of the
2015/2016 fiscal year, the new novels by Rebecca Gablé
and Sebastian Fitzek, have not been able to achieve these
high revenue levels, as was expected. The increase in
turnover in "non-books” is based partly on the fact that
the Rader division developed very positively. Revenue in
the "novel booklets and puzzle magazines” segment is
hovering around the previous year's level.

By the end of March, Bastei Libbe registered a
result of € 6.7 million before interest, income tax
and depreciations (EBITDA). In the previous year, this
indicator was € 10.4 million. The result for the period
was -€ 0.3 million, following € 3.0 million in the previous
year. -€ 0.5 million of which, following € 3.4 million in
the previous year, is for the shareholders of Bastei Liibbe
AG. Correspondingly, a result can be calculated in the
reporting period per share of -€ 0.04 versus € 0.25 in the
fiscal year 2014/2015.

Despite the temporarily regressive profit performance,
we are not dissatisfied with the performance in the
past financial year. We are happy to have developed the
acquisitions of Daedlic and oolipo successfully, and are
very optimistic about doing this in the future - especially
since the publishing house now has even more options
to provide for sustainable growth in the future with the
majority participation in BuchPartner.

This has already become visible in the financial year
that has just begun, even if it is coming at intervals.
The participation in BuchPartner GmbH will therefore
be fully consolidated in the financial year 2016/2017.
This has an influence on the turnover and the EBITDA.
In addition, oolipo will be launched - start-up losses will
occur here during the first financial year, and this will also

have an influence on EBITDA. Basically, the digital field



will continue to develop in 2016/2017; this also applies
to Daedalic Entertainment, one of the leading global
providers of adventure games, as well as to oolipo. That
Bastei Liibbe will not neglect the print business will partly
be ensured by the recently acquired LYX label, with which
the company is further investing in content that will be
marketed both physically and digitally.

In total, Bastei Liibbe expects a considerable rise
in turnover of € 150 to € 160 million in the fiscal year
2016/2017. Revenues should then again increase
significantly to € 190 - 200 million in the financial year
2018/2019. This results on the one hand from the
aforementioned consolidation of BuchPartner GmbH, but

also from the significant increase in turnover in the books

Cologne, 14 October 2016

Bastei Liibbe AG

The Executive Board

Klaus Kluge

Board Programme, Sales and Marketing

segment in the financial years 2017/2018 and 2018/2019.
Essentially driven on by the core business sector, EBITDA
for the financial year 2016/2017 will be significantly above
that of the previous financial year and will continue to
increase in the following two financial years. The Executive
Board anticipates positive overall developments for the
current and upcoming financial years.

Even if the shift from general interests publisher to
digital media company is not a sprint but a long-distance
run, we are convinced that we have created the right
conditions to successfully make it to the finish line. We
will continue to strive for this transformation into a digital
media company with passion and reason. We are looking

forward to making this journey with you.

e
i

Thomas Schierack

Chairman

To Our Shareholders
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Bastei Lubbe on the capital market

The price development of Bastei Liibbe’s shares
The price development of the German leading index was
accompanied by high fluctuations in the stock market
year 2015. In this way, the capital market situation was
influenced by multiple global geopolitical hot spots and
by political risks within the Eurozone. After the DAX rose
to an all-time high of 12,396 points by mid April 2015,

it suffered a loss, peaking at more than 3,000 points or
almost 25% of its value in the second and third quarter. In
the second quarter of 2015, the (temporary) turnaround
in interest rates in government bonds and the Greece
drama caused prices to sink. Despite the agreement to
new European aid for Greece in mid July 2015, the hoped
for stabilisation did not occur in the stock market. In

the third quarter, weak figures from emerging markets,
further drops in the prices of raw material and growing
fears about a new global recession led to an increasing
uncertainty amongst investors. In addition, the DAX was
also under strain due to the VW exhaust scandal. In the
third quarter alone, the German leading index sustained
a loss of around 12.6% and thus recorded the weakest
quarter in four years. Over the course of the year, the DAX
did however make a profit of around 8.8%.

Even Bastei Liibbe AG's stock was not able to escape the
fluctuations. After it increased in value by 5.9% in the year
before, it lost about 6.9% in the reporting year 2015/2016. The
share certificates began trading with a price of € 7.85 and, after
aannual peak on 13 April 2015 of € 8.63, suffered from profit-
taking. Their lowest point was recorded on 20 January 2016
at € 6.51. The notation went under the line on 31 March 2016
with a closing price of € 7.31 on leaving trade (all information
based on Xetra rates). The average daily trade volume of Bastei
Liibbe shares (Xetra and Frankfurt Stock Exchange floor trading)
in the 2015/2016 financial year ran to 17,311 shares (previous
year: 27,465 shares). Based on 13,300,000 shares and a closing
price of € 7.31, Bastei Liibbe AG's market capitalisation stood
at approx. € 97.2 million as at 31 March 2016 (previous year: €
105.1 million at a closing price of € 7.90). Oddo Seydler Bank AG

as the designated sponsor set binding buying and selling rates

on Xetra and created a narrow price range.

Analyst research

According to their studies, which regularly delve into business
development and Bastei Liibbe AG's perspectives, the
renowned research firms Oddo Seydler Bank AG, DZ Bank AG,
Solventis Wertpapierhandelsbank and Warburg Research are
confident that Bastei Liibbe's stock has a strong potential in
terms of price. They recommend selling the shares altogether,
with a stock target of up to € 10.40. This corresponds to a stock
potential of up to 72 per cent (closing price as at 31 August
2016: €6.05 The full research studies are available on Bastei
Liibbe AG's homepage at http:/www.luebbe.de/investor-

relations/die-aktie/research.

Shareholding structure

The shareholder structure changed during the reporting
year and was as follows as at 30 September 2016: The
largest shareholder of Bastei Libbe AG is Birgit Liibbe
with a share of 33.09%. Allianz SE holds 9.77% of shares
in the company. The Roggen family holds 9.02% and
Larissa Juliana Zang 3.01% of shares in the company. On
21 July 2016, Lazard Feres Gestion S.A.S acquired 3.07%
of shares in Bastei Libbe AG. Natixis Asset Management,
Paris, has been involved in the company since 8
September 2016 with a 3.04% participation. The Executive
Board and the Supervisory Board have a 2.51% stake in
the share capital. 36.49% of shares are in free float. Liibbe
Beteiligungs-GmbH has not held any shares in Bastei
Lubbe AG since 16 April 2015

Investor relations

Bastei Liibbe AG communicates regularly and intensively
with institutional investors, analysts, private investors
and the editing staff of financial and economic media
about the development and the perspectives of society.
Additionally, in the fiscal year 2015/2016, Bastei Liibbe
participated in the German Equity Forum, the Solventis
Shares Forum, the Oddo Nextcap Forum 2015, the Prior



Capital Market Conference, the Munich Capital Market
Conference, the Berenberg European Conference 2015,
the Small & MidCap Conference by Oddo Seydler Bank
AG and various roadshows in London, Frankfurt, Munich
and Paris. The quarterly reports were accompanied by
telephone conferences organised by the company.

The Executive Board presented business performance
during the 2014/15 reporting year on 1 July 2015 at the
second financial statement press conference. Besides
a presentation of the 2014/2015 annual financial
statements, investors, analysts and journalists had the
opportunity to obtain first-hand information about Bastei
Libbe's further strategic development.

The second ordinary general meeting of Bastei Liibbe AG
took place on 16 September 2015 in Cologne. The Executive
Board informed shareholders and their representatives in
detail about business development, performance and the
statement of accounts for 2014/14. Performance for the
first quarter of 2015/2016 as well as the future prospects
for Bastei Libbe were also presented. Around 55% of
the share capital was represented at the stockholders’
meeting. Large majorities of shareholders concurred with
the suggestions of the administration on all the agenda
items, thereby pronouncing themselves for the work of
the Executive Board. The detailed agenda items as well as
the voting results can be downloaded from the Investor
Relations section of the Company website.

Shares in Bastei Libbe AG belong to the strictly
regulated Prime Standard sector of the Frankfurt Stock
Exchange. Correspondingly, Bastei Liibbe AG fulfils all
important publicity and transparency standards and
provides detailed and timely information on important
results which are published adhoc or as press releases. In
the current fiscal year, too, Bastei Liibbe AG will continue
our goal-orientated communication and open dialogue with
the capital market participants. In addition to the planned
roadshows and conferences, the third financial state press
conference on 29 June 2016 was on the agenda. Investors
can obtain further information from the Investor Relations
section of the homepage at http:/www.luebbe.com/

investor-relations/startseite-investor-relations

Dividend proposal for the 2015/2016
financial year

Bastei Libbe AG would like to have their shareholders
continue to participate in the positive business performance
of the past fiscal year in this year as well. The Executive
Board and the Supervisory Board will propose at the Annual
General Meeting on 30 November 2016 that a dividend of €
0.10 per share be paid out. With this reduced dividend, we
are taking two things into account at once: on the one hand
our strategic aspiration of continuously and fairly offering
our shareholders a share in our success as a value-oriented
company, and on the other hand the aim of pushing forward
and starting our big, promising projects with targeted
investments. Taking the company's own shares that are

not entitled to dividend payments into the equation, this
represents a payout of €1,320,010.00. The Bastei Liibbe AG
2015/2016 annual financial statements under commercial
law, on which the resolution on the dividends to be paid

out is to be based, show a net profit of € 2,510,695.77. The
remaining amount of € 1,190,685.77 will be carried forward
to the next accounting period.

It continues to be Bastei Liibbe AG's goal to have a continuity-
orientated, shareholder-friendly dividend policy which provides
for 40%-50% of distributable net income to be paid out to
shareholders. This is contingent on such dividend payouts
being compatible with long-term, sustainable business

development.

Total number of shares:

13,300,000 (no-par-value

shares)

Amount of share capital:

€13,300,000.00

ISIN: DEOOOA1X3YYO
WKN: A1IX 3YY
Abbreviation: BST

Market segment:

Regulated market (Prime
Standard)

Designated sponsor

Oddo Seydler Bank AG
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Bastei Lubbe

The consolidated annual financial statement of Bastei
Libbe AG, compiled on 13 June 2016 and audited with
the same date, was amended as at 14 October 2016.
The amendments are described in detail in this company
report and relate to amendments in the descriptions of
the asset, finance and revenue position of the company,
and to amended statements in the overall financial and
sector-related framework conditions as well as such in
the forecast report.

Bastei Liibbe is a media company in the form of a
trade book publisher. Within the scope of its business
activities, Bastei Liibbe publishes books, audio books,
eBooks, games and other digital products in the genres
of fiction and popular science, as well as periodicals
including novel booklets and puzzle magazines. The
business activities of Bastei Libbe furthermore include
the licensing of rights and the development, production
and sale of gifts and decorations and the operation of
digital platforms.

Unlike a traditional publishing house, Bastei Libbe
represents the entire value chain. This means that content
and rights are not just bought, but are developed in-house
in cooperation with several authors. One advantage is that
Bastei Lubbe owns all language and territorial rights to
the content. On the sales side, Bastei Liibbe works with
trade partners and various platforms, just like all other

traditional publishing houses. Rights not commercialised by

ourselves are sold abroad, for example through licence sales.

In addition, Bastei Libbe aims to sell content via its own
platform.

Bastei Lubbe’s core market is Germany, Austria
and Switzerland. The company has been expanding its
international business activities over the last few years.
These means that not only German titles are developed and
sold, but also titles in English and Mandarin. Depending on
the legal situation, the titles are then distributed in German-
speaking countries and worldwide.

Bastei Liibbe’s main locations are Cologne, Munich,

Hamburg and Bochum.

Bastei Libbe breaks down its business activities into four
segments: “books”, “novel booklets and puzzle magazines”,
“digital” and “non-books".

The “books” segment includes all printed products of
Bastei Libbe AG which are marketed under various labels,
including as hardbacks, paperbacks and pocket books.

Hardback titles from the previous fiscal year to be
mentioned in particular here include "Das Joshua-Profil” by
Sebastian Fitzek, “Der Palast der Meere” by Rebecca Gablé,
and the tenth volume of "Gregs Tagebuch” by Jeff Kinney.

The investment in BookRix GmbH & Co. KG has
developed very satisfactorily. In 2017, the promising self-
publishing author Poppy J. Anderson made the “jump” into
the paperback programme. B.C. Schiller already succeeded in
doing this in the reporting year.

BookRix is a leading digital distributor of self-publishing
titles in Germany, with around 12,000 eBooks on sale,
and furthermore operates the largest independent online
platform for self-publishing on the German-language
Internet. The Company sells eBooks by its authors in a
network of more than 60 shops. The advantage for the
author is that he/she has to work with just one central
partner for sales and billing. One particular strength of
BookRix is its sales-promotional marketing activities that are
specially tailored towards eBooks and self-publishing.

The “novel booklets and puzzle magazines” segment
includes printed novel booklets and puzzle magazines.

The Company's unbroken tradition over the last 60 years
in the novel booklet sector has been successful yet again in the
2015/16 fiscal year. Thus with a current total of 37 regularly
released series, the range of products has once again been
enlarged compared to the 2014/15 fiscal year.

The comprehensive range of various series such as
“Der Bergdoktor”, “Doktor Stefan Frank”, “Hedwig Courths-
Mahler”, “Jerry Cotton”, “Geisterjager John Sinclair” and the
westerns of star author G.F. Unger, with a yearly circulation
in the millions, was continuously expanded and added to
with new series as well as a spread of special editions. It is

precisely the use of special editions that offers opportunities



to reach out to new groups of readers and to generate
turnover in a relatively clearly structured market in the long
term.

The 2015/16 fiscal year was characterised by relatively
steady sales and targeted widening of the range on offer
with new series, leading to a slight increase in turnover on
a market generally considered to be well-established. This
successful strategy is indicative of the future direction, and
will be continued with a new range of novel booklet series in
the 2016/17 financial year.

The puzzle magazines are published under the “PMV"
label. PMV published 34 puzzle magazines through Bastei
Liibbe AG in the 2015/2016 financial year (+10.4% compared
to last year). The sales and distribution of these puzzle
magazines were conducted through the national Grosso and
station bookshops, in German-speaking foreign markets as
well as seasonally in the European holiday destination areas.

Ten new objects were launched in the past fiscal year;
the content of these objects is optimised continually
and reorientated towards current market conditions. At
the beginning of the 2015/2016 fiscal year, covers were
extensively redesigned across the entire portfolio. The
quantity and quality of the portfolio and the editions sold
have continuously secured PMV its place in the top five
entertainment puzzle magazine publishers in the German-
speaking area.

With the aim of securing and expanding this market
position, a comprehensive and long-term licence agreement
was secured with Heinrich Bauer Verlag KG. This particularly
includes the use of successful brands from the "women” and
"programme” segments for puzzle magazines. Until now two
puzzle magazines were launched as publications by PMV
with “new post puzzles” and "TV listening and watching
puzzles” More titles are already in the works.

Some of the most successful magazines are “Kreuzwort
Nr. 1% “Kreuzwort Krone”, “Mein groRer Ratselspal3’, “100
Ratsel” and “Kreuzwort Riesen”.

Furthermore, the collaboration with the puzzle maker

and sudoku expert Stefan Heine that was started in the

2014/2015 fiscal year would be intensified and the portfolio
of small sudoku books would be scrupulously expanded.

The development in the circulation of general interest
magazines in the first quarter of 2016 refects a negative
picture compared to last year (source: IVW 1/2016). Apart
from a few exceptions, all leading titles had to report
a decline in circulation numbers. In the transregional
newspapers segment, the declines in volumes of individual
sales and subscriptions have predominantly continued —
the Sunday newspapers in particular are registering heavy
declines.

Judged against the downward trend on the press market
as a whole, the novel booklet and puzzle market can be
characterised as being relatively stable. Just as before, the
entire RCR range of products represents a good 10% of the
magazine profits in retail. Comparing 2015/Q4 to 2014/

Q4, turnover from puzzles across the sector and turnover
from novel booklets was able to increase by 4.8% and 5.1%
respectively (source: Pressegrosso DataWarehouse, turnover
in € Sales Price). Overall this was based on for one thing

on a considerable increase in sequels (puzzles +9.8%, novel
booklets +16.7%), resulting from an increased output of titles
or a shorter interval between issues, and — particularly in the
novel booklet segment — a rise in copy prices.

Just as before, again and again across the entire RCR
segment new market participants are forcing their way onto
the magazine shelves which are already overfull, so that the
turnover is split across a continuously increasing number of
titles.

The “non-book” segment - following the sale of shares
in Prasenta Promotion International GmbH - covers gift and
decoration items which are marketed under the Rader label.

Rader has been one of the few vendors in the high-
quality home and dining accessories sector to demonstrate
an anti-cyclical, positive performance in the past financial
year. Significant success factors include both the realigned
and more female-focused spring and autumn collections,
as well as the establishment of national and increasingly

international sales channels. Rader was able to increase



its turnover in the reporting year with exports. This means
that today, Rader has parts of its collection available at
Harrods, Printemps, John Lewis or Loft. Even the three
large key companies in the book trade (Thalia, Mayersche,
Hugendubel) are starting to show positive growth again
following interim declines in sales.

The “digital” section includes the digital turnover of Bastei
Liibbe AG (eBooks and audio) as well as that of the fully-
consolidated companies Daedalic Entertainment GmbH, oolipo
AG, BookRix GmbH & Co. KG and BEAM Shop GmbH. Bastei
Libbe has invested in the digital market at an early stage.

This applies not just to eBooks, but also to the field of audio.
Ultimately, we acquired a majority participation in Daedalic
Entertainment GmbH and in BookRix GmbH & Co. KG in the
financial year 2014/2015. Daedalic Entertainment GmbH,
with offices in Hamburg and Dusseldorf, is considered to be
one of the best game developers and publishers in Europe for
narrative adventure games and is in the top 3 in the industry’s
global market. Daedalic Entertainment GmbH develops and
markets high-quality cross-platform computer and video
games for the adventure genre worldwide. The focus is thus on
producing outstanding entertainment software with a strong
narrative character. The company has around 125 employees
and, through the Daedalic Writer's Room, has at its disposal
a team of writers that is unique in the global games industry.
In recent years, Daedalic Entertainment GmbH has won the
German Developer Prize (Deutscher Entwicklerpreis) — including
"Studio of the Year” — a total of 21 times, and has been
awarded the German Computer Game Prize six times. Daedalic
Entertainment GmbH develops products such as games which
are based on bestsellers from Bastei Liibbe. A prominent
example is the recreation of Ken Follett's “Die Saulen der Erde”
as a computer game. In addition, some games which are written
by their own authors are being independently developed.
oolipo AG (originally BEAM GmbH) is currently being
expanded into a worldwide platform for streaming digital
series content for readers and listeners. In August 2016, we
launched the beta version in the Apple App Store.

Die BookRix GmbH & Co. KG has made very satisfactory

commercial developments. Turnover has almost doubled.

In addition BookRix GmbH & Co. KG has generated annual

net profits. It is also satisfying that Poppy Anderson, a very
successful digital self-publisher, has also signed a contract for
physical books with the publishing house.

BEAM Shop GmbH is an online shop for eBooks with
content by Bastei Liibbe and other publishers and 100%
subsidiaries of Bastei Liibbe AG. The online business of
BEAM AG (now oolipo AG) has been completely transferred
to BEAM Shop GmbH. A complete relaunch and an increase
in popular, German mainstream content is planned for the
end of 2016. Direct access to market data from across the
publishing industry is also promising alongside attractive
target group-oriented subscription models with prominent

positioning and promation opportunities.

Subsidiaries to be consolidated “at equity”
into the three segments

Our share in Présenta Promotion International GmbH was
sold with a purchase agreement date of 7 September 2015.
In this respect, “at equity” will no longer be a consideration.
Until this point in time, Prasenta Promotion International
GmbH was a joint venture company, and was allocated to
the "non-books” segment and valued in the consolidated

balance sheet in accordance with the “at equity” method.

Subsidiaries which were not

consolidated

Bastei Liibbe also has shareholdings in the following
companies not consolidated in the reporting period:
Moravska Bastei MOBA, s.r.o., Brno (Czech Republic)
(90% shareholding), Bastei Media GmbH, Erfurt (100%
shareholding), as well as a 100% shareholding in Bastei
International Limited in Hong Kong, a 25% shareholding
in HPR Bild & Ton GmbH, Cologne, a 100% shareholding
in Siebter Himmel Bastei Liibbe GmbH (a bookshop

in Cologne), a 100% shareholding by BookRix GmbH

& Co. KG in BookRix Verwaltungs GmbH, Munich, the
Komplementdrin [general partner] in BookRix GmbH

& Co. KG, as well as a 75% shareholding in Daedalic
Entertainment Studio West GmbH through Daedalic
Entertainment GmbH, and a 50% shareholding in Bastei

LLC, Santa Monica, California, USA, entered in the register



of the competent court in Delaware. These companies
are important neither individually nor together for the
net assets, financial position and results of operations of
Bastei Libbe.

Bastei Liibbe AG also has smaller shareholdings in
various book and press distribution companies; however,

these are all less than 5% each.

Goals and strategies

Having started out as a German-language trade book publisher, Bastei Liibbe is well on its way to becoming an international

media company.

The exploitation chain of content, be it for readers, listeners or gamers, appears as follows:

CONTENT PUBLISHING HOUSE DISTRIBUTION

The strategy of Bastei Lubbe is to invest in the depth
of exploitation, that is in the areas of “content” and
“distribution”. In content, this has happened through
expanding the Own IP department, buying BookRix
GmbH & Co. KG, founding Bastei Inc. and Daedalic
Entertainment GmbH. Investments were made in
distribution due to developing BEAM Shop GmbH,
expanding the oolipo platform, and also the majority
acquisition in BuchPartner GmbH at the end of the fiscal
year. In this respect, Bastei Liibbe is continuing to focus
on the creation and realisation of content, as well as on
physical and particularly digital distribution. In so doing,
the creation of content and distribution is intended

not only to occur on a national scale, but also on an

international scale as far as digital is concerned.

Development of own material

In contrast with other publishing houses, Bastei Liibbe
has already been concentrating on the development of
its own content in the novel booklet sector for several
decades. This focus has been carried over into the book
sector in recent years. In this regard, one of Bastei
Libbe's priorities is to develop national and international

series content. To this end, the joint venture Bastei LLC

was founded in the USA with the Imperative company.
The shareholding in BookRix GmbH & Co. KG and in
Daedalic Entertainment GmbH also resulted in Bastei

Lubbe gaining authors and new content.

Further development of own sales/
streaming platform
Aside from developing its own content, Bastei Liibbe has
also decided to explore in-house and new avenues in the
exploitation of content. To this end, the beam-ebooks.
de online shop platform was acquired in October 2014.
BEAM is a platform based in Germany, which distributes
digital content.

In addition, oolipo AG was founded. oolipo develops
software and should become a worldwide, leading
digital streaming platform for series content for readers
and listeners. The Company's own nationally- and
internationally-developed series content will be marketed
worldwide through oolipo. Furthermore, oclipo will
distribute content which is created by authors from our
country and abroad. oolipo will be launched in a German-
language and English-language version in the relevant
countries in 2016.

By acquiring the beam-ebooks.de online shop
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platform in September 2014, the expansion of oolipo as
well as taking up a majority share in the BookRix GmbH
& Co. KG self-publishing platform in May 2014, Bastei
Lubbe has positioned itself well for taking advantage of
the increasing reader demand for e-books, and will be

able to react quickly to new trends.

Internationalisation
The goal of internationalisation embraces the group's
entire value chain. In addition to producing international
content ourselves, another focal point is the national and
international acquisition of comprehensive rights, where
possible global rights, particularly for digital international
exploitation.

Bastei Liibbe is already developing content not
justin German, but also in English. We also plan to add
Portuguese, Spanish and Mandarin to this offer. The
English and Mandarin products are to be further developed
in cooperation with partners in the USA and China.

Bastei Lubbe has already come one step closer
to achieving this goal in the previous fiscal year.
In September 2014, Bastei Libbe and Imperative
Entertainment, a multi-platform entertainment studio
based in the USA, founded together the joint venture
“Bastei LLC". The goal of this joint venture is to combine
the publishing expertise of Bastei Liibbe, especially
in the print and digital sectors, and the company’s
powerful innovative ability regarding new media
with the experience of Imperative Entertainment in
the international film and entertainment business,
developing promising material together in the future and
marketing that material internationally in English and
other languages.

Intensive talks will also be held with potential Chinese

partners. Bastei Liibbe plans to cooperate with Chinese

publishing houses in content development as well as in
digital and physical sales and marketing. At the end of the
financial year, a cooperation agreement was concluded
here with the Chinese publisher Jing Dian Bo Wei.

Bastei Libbe content will be distributed worldwide via
a variety of channels. Domestic sales will be handled by
Bastei Liibbe itself and international sales likewise or via
partners. Another possibility for the commercialisation of
content is the sale of international licences.

In this respect, Bastei Liibbe’s clear strategy for
the next few years is to continue to exploit even more

international digital content worldwide.

Expansion of product portfolio of

Daedalic

Growth on the games market continues to rise. Like before,
there is great activity in the market for video games. The
major game developers have shown that there is a clear
trend towards fewer but bigger titles which can then be
marketed better. This is the path that Daedalic will also
take. Technically, Daedalic has already been positioned for
years just like the major competitors worldwide. In terms
of both personnel and technology, Daedalic has the means
to develop a game within a budget of € 1 million, but also
within a budget of between € 5-8 million. Together with
Bastei Liibbe, the first meetings in the USA have already
taken place in particular with film producing companies
that hold the licences for series brands to be marketed
worldwide. Alongside the traditional development of
games, Daedalic wants to acquire top licences in the future,
developing and marketing them as games. If possible,
Bastei Libbe will develop and market the respective
e-book series on the basis of these brands at the same
time. We expect our turnover to multiply in the next few

years with Daedalic alone.



Corporate steering

Executive bodies

As a public limited company under German law, Bastei
Libbe AG has a dual management and supervisory structure
consisting of a Supervisory Board and an Executive Board.

In August 2015, Bastei Liibbe AG and board member Jorg
Plathner parted ways. In addition, board member Felix
Rudloff resigned his post with effect from 31 December
2015. The Executive Board thus consists of two members:
Thomas Schierack (CEO) and Klaus Kluge (board member).
The Executive Board reports regularly to the Supervisory
Board. The reports mainly deal with business policies

and strategies, current business activities and potential
acquisitions. The Supervisory Board is informed of all events
that could have a serious impact on the future of Bastei
Libbe AG.

The Supervisory Board appoints the members of the
Executive Board and monitors and advises the Executive
Board on Company management. The three members
of the Supervisory Board represent the shareholders.
Shareholder representatives are selected at the Annual
General Meeting. On 26 and 29 July, three members
of the Supervisory Board, Dr Friedrich Wehrle (Chair of
the Supervisory Board), Prof. Dr Michael Nelles (Deputy
Chair of the Supervisory Board) and Prof. Dr Gordian
Hasselblatt, tendered their resignations to take effect
at the close of the coming ordinary Annual General
Meeting. At the proposal of the Supervisory Board, the
vacant posts are to be taken up by Mr Robert Stein, Prof.
Dr Friedrich L. Ekey and Dr Mirko Alexander Caspar. It is
planned that Mr Stein will take over as chairman.

The internal corporate governance system
The paramount objective of Bastei Liibbe is to continually

increase the value of the Company through growth

and concentration on fields of business that offer the
best chances of development, and an improvement in
profitability.

The Executive Board and Supervisory Board take
various corporate steering measures. The basis of the
strategic company planning is an annually-updated three-
year plan with profit and loss calculations, investments
and liquidity. For the fiscal year that follows immediately,
as well as a top-down target definition, the turnover
planning is also calculated bottom-up, in detail and with
product orientation in mind. Budget planning for the
following fiscal year is derived on the basis of the final
planning. Company steering is based on a monthly target/
performance comparison with regard to overall turnover,
segment turnover and balance sheets.

At Bastei Luibbe, the following financial indicators are
of primary importance for company steering (in each case,
in comparison of target, performance and previous year):

. development of turnover

. development of EBITDA/EBIT at group level

. turnover and EBITDA/EBIT of the segments

Furthermore, non-financial performance indicators
such as employee numbers or social commitment are
not used at Bastei Liibbe for steering purposes since
no quantifiable statement can be made as to the causal

relationships.



General economic and industry-related

General conditions

Macroeconomic conditions
After repeatedly reduced growth predictions for the
global economy in 2014, in 2015 the world economy
also grew more slowly than the International Monetary
Fund (IWF) had expected at the beginning of the year:
3.1% as opposed to 3.5%. While the moderate recovery
in the industrial nations continued, the emerging and
developing countries subsequently recorded a decline
in growth rates. In the developed economies of the
Eurozone, growth rates have stabilised, and a robust
recovery was apparent in the USA . In contrast, economic
development in China slowed far more dramatically than
predicted. The uncertainty about the future growth of
the Chinese economy influenced cyclical developments
on an international scale due to weaker trade, lower raw
material prices and the rise in the volatility of the financial
markets. In addition, already volatile capital markets were
affected by the negotiations on the debt status of Greece
and by the sharp decline in Chinese stock markets. 23
The growth rates of individual regions continue
to vary widely. According to the Leibniz Institute for
Economic Research, the economic climate worsened in
all regions apart from in Oceania, Asia and Latin America,
after expectations last year had risen again. The sharp
decline in oil prices appears to have no positive cyclical
effect on average. The ifo index, too, fell from 89.6 to
87.8 points in the first quarter of 2016 due to gloomy
economic expectations. Admittedly the situation analyses
brightened up slightly, however expectations are less

positive than in the previous quarter. The growth of the

1 http:/www.imf.org/external/pubs/ft/weo/2015/update/01/
2 http:/www.imf.org/external/pubs/ft/weo/2015/02/pdf/text.pdf
3 http:/www.imf.org/external/pubs/ft/weo/2016/update/01/pdf/0116.pdf

global economy thus continues to lack dynamism. “

The situation in emerging and developing countries
is very heterogenous and is affected by economic
challenges in many cases. With a gain in gross domestic
product (GDP) from only 6.9% to 7.3% in the previous year,
China once again had slower growth than expected. The
reason for this is the nationally decreed transition of the
population to a balanced growth of industrial production
and range of services offered. > The IWF also decreases
its forecasts for financial development in China in 2016
and 2017 to 6.3 per cent and 6.0 per cent respectively.
After the weakest growth in developing and emerging
countries since the 2008 financial crisis at 4.0% in the
past year, the International Monetary Fund is calculating
robust growth rates for the next two years at 4.3% and
4.6%.

The moderate growth rates in the Eurozone have
continued to stablise themselves. The economists of the
IMF calculated growth of 1.5% in the Eurozone in the past
year. The systematic risks continue to decrease due to a
financing programme for Greece, and so the impact on
the volatility on t