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2014/2015 2013/2014 Change in %

Business development in € million

Group turnover 110.2 107.5 +2.5%
EBITDA 17.7 16.2 +9.3%
EBITDA margin in % 16.1% 15.1% +6.7%
EBIT 14.5 14.5 +/-0%
EBIT margin in % 13.2% 13.5% -2.3%
Consolidated earnings 10.2 8.6 +18.6%
Financial and assets position in EUR million

Balance sheet total 124.3 107.6 +15.6%
Equity 60.7 51.5 +17.9%
Equity ratio in % 48.8% 47.9% +1.9%
Share-related indicators in €

Earnings per share (in €) * 0.80 0.75 +6.5%
Dividend per share (in €) ** 0.30 0.28 +7.1%
Year-end price (in €) 7.90 7.46 +5.9%
Number of employees as of 31 March 420 322 +30.4%

* See consolidated financial statement, Note No. 15 for calculation
** Proposal, given that the Annual General Meeting has yet to decide on the dividends

Turnover 2014/15 by segment in % EBITDA 2014/15 by segment in %

M Books M Novel booklets and puzzle magazines M Non-books
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Bastei Lubbe AG is a media company in the form of a publishing house. Within the scope of its business
activities, Bastei Libbe publishes books, audio books, eBooks and other digital products in the genres of
fiction and popular science, as well as periodicals including novel booklets and puzzle magazines. The busi-
ness activities of Bastei LUbbe also include the licensing of rights and the development, production and sale
of gifts, decorative items and merchandise.

The subsidiaries Daedalic Entertainment GmbH, BookRix GmbH & Co. KG, BEAM AG, Prasenta Promotion
International GmbH, Bastei Media GmbH, HPR Bild & Ton GmbH, and several other smaller companies, are
part of the Bastei Libbe Group (hereinafter “Bastei Libbe”).”

With a total of 420 employees, Bastei Libbe achieved a turnover of € 110.2 million in the 2014/15 fiscal year.

Bastei LUbbe especially stands for innovation and the development of new entertainment services. Custo-
mers both in Germany and also increasingly world-wide have been fans of our products for many years.

BASTEI
LUBBE

DAEDALIC BookRix

heam

der eBook Shop

SCHONES ENTDECKEN BILD & TON

*NB: Daedalic Entertainment GmbH and BookRix GmbH & Co. KG are fully consolidated; the subsidiaries BEAM AG and Prasenta Promotion Internati-
onal GmbH are consolidated “at equity”; Bastei Media GmbH, Siebter Himmel GmbH, HPR Bild & Ton GmbH, Bastei International Limited, Bastei LLC
and the Czech company Moravska Bastei MOBA are not consolidated.
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The Bastei Liibbe divisions

Books

The book segment is the core of Bastei LUbbe’s business and includes all printed, audio and eBook pro-
ducts. Products are marketed under the labels Bastei LlUbbe Hardcover, Bastei Libbe Taschenbuch,
Eichborn, Quadriga, Bastei Entertainment (digital products) and Bastei Libbe Audio (audio books and plays).
The portfolio also includes the children’s and young adults’ brands Baumhaus and Boje as well as the all-age
imprint ONE.

BookRix GmbH & Co. KG and BEAM are also categorised as being in this segment.

Unlike other traditional publishers, Bastei Libbe not only purchases the rights to the content but also de-
velops its own content, to which the Company holds all world and territorial rights.

in EUR million 2014/15 2013/14 2012/13 FOLLETT
Turnover 79.2 85.8 791 2
EBITDA 12.6 15.5 10.8 v
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TASCHENBUCH
Novel booklets and puzzle magazines
The novel booklet and puzzle magazine segment includes novel booklets such as the cult series “Jerry Cot-
ton” and “John Sinclair” as well as puzzle magazines such as “Mein groBer Ratselspal”, “Kreuzwort Nr. 17,

“Rétsel Sterne”.

The first novel booklets were developed by Bastei Libbe more than 60 years ago. The novel booklet and
puzzle magazines sector continues to represent constant and solid business today.

in EUR million 2014/15 2013/14 2012/13

Turnover 10.5 10.2 8.7
EBITDA 1.9 1.3 1.2
Non-books

All other products are collected under the umbrella of the non-books segment. Firstly, gift items marketed un-
der the Rader label and the merchandising goods by Présenta are part of this sector. The segment was exten-
ded to include games in the fiscal year 2014/2015 through the participation in Daedalic Entertainment GmbH.

Synergies between book products and book-related products are to be created through the non-book busi-
ness segment.

in EUR million 2014/15 2013/14 2012/13 .*ﬂ.
Turnover 20.5 11.5 10.5 -
EBITDA 3.1 0.6 16 =
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The basic values of Bastei Liibbe

INNOVATION AND TRADITION

We focus on innovation and tradition. \We combine 60 years of experience with the ability to set trends.
We recognise and create success stories, drawing on longstanding experience. We strive to share and per-
fect our know-how in all areas. With us, the tried and trusted goes hand in hand with the new: We have the
courage to step off the well-trodden path and to set off into new, unexplored territory.

CREATIVE DRIVE

We want to make a difference. We are therefore passionate about developing innovative ideas, inspiring
ourselves and others. This is how ideas become successful products. But of course we also know where
we’re going: We know the markets and the challenges they present — and accept those challenges resolutely
and boldly. We accept responsibility, even if success does not always follow and mistakes are to be recogni-
sed.

QUALITY

We set standards. \We entertain our readers very well indeed. Since we understand what our customers
want, we fulfil their wishes to the very best of our abilities. Our authors know too that we’re not just compe-
tent but also work passionately to ensure that they are successful. We work efficiently to meet the challenges
of the market, and can therefore deliver high quality at a fair price to dealers and readers.

PARTNERSHIP

We work together - with authors, business partners and colleagues — preferably on a long-term basis, with
mutual trust, honesty and respect. We value open communication, even if that means having a difficult dis-
cussion from time to time. We take all perspectives into consideration when trying to come up with ideas and
solutions. We particularly value face-to-face discussions and close personal contact with our authors. We like
to make things clear from our perspective and want that from our partners too so that a constructive exchan-
ge of ideas can take place. In this, we always feel a sense of responsibility towards our publishing company
and our authors. We are not afraid to make tough decisions when it comes to protecting these interests. This
sense of responsibility is not limited to our own individual duties, but rather involves the entire Company.
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To Our Shareholders
Letter from the Executive Board to the Shareholders
Dear Shareholders,

The 2014/15 financial year was a transition year for Bastei LUbbe on the way from being a German-language
publishing house to becoming an international digital media company. As a result, since the flotation in the
last financial year, we have focused intensely on pulling out all the stops in order to promote the international
digitalisation of the Company and encourage profitable growth in this area. These efforts have been success-
ful in many different ways.

Bastei LUbbe acquired two majority shareholdings in the first quarter of the fiscal year just ended. In Daedalic
Entertainment GmbH, headquartered in Hamburg, we have acquired one of the leading and most distin-
guished games developer/publishers in Germany, and see great potential to launch common projects on
the market in the future. One such project is already in our sights — the worldwide marketing of the “Saulen
der Erde” computer game, based on Ken Follett’s global bestseller of the same name, is planned for 2017.
We have already concluded a multimedia contract with Ken Follett, author of the novel, which is one of the
best-read books in Germany, and have agreed that a computer game will be launched at the same time as
the launch of the third Kingsbridge book in autumn 2017. Bastei LUbbe has secured the global rights for
this. Our Company plays a pioneering role with this contract, and for a good reason: We are convinced that
not only will the book have a positive effect on the sales of the game but also that, conversely, the game will
have a major impact on the marketing of the books.

The second shareholding is the majority acquisition of BookRix GmbH & Co. KG, one of the largest self-pu-
blishing platforms in Germany. This will in turn allow Bastei LUbbe direct access to digitally tried and tested,
successful authors and their content.

The two shareholdings, and especially the combination of BookRix and Daedalic with our classic book sec-
tor, are the first building blocks towards our goal: the bridge that is to be built between the digital reading and
gaming sectors.

The most important investment in the past financial year is, however, the acquisition of the beam-ebooks.de
online shop platform. This will make it possible in the future for us to directly market our own series content
and that from other publishers worldwide. BEAM is scheduled to launch as an international streaming plat-
form for digital reading and audio serial content in 2016. We are working hard on implementation and are on
the verge of kicking off across the globe with a truly innovative, new digital concept. To this end, BEAM wiill at
first be offered in German and English, with Portuguese, Spanish and Mandarin to follow the years after.

It is clear in the balance sheets how important BEAM already is for the group : The acquisition of BEAM already
required considerable investments in personnel, logistics and software in the 2014/15 fiscal year, also having an
effect on Bastei LUbbe’s consolidated earnings in the reporting year. This development is likely to continue this
fiscal year until the platform has been suitably installed and launched.

Since with web-based business models such as streaming services, it it is vital to get as much exposure and
connect with as many customers as possible in the shortest of times, and this in turn entails considerable
marketing and PR expenditure, with effect as of 31 March 2015 the UK investor Blue Sky Tech Ventures
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Limited has acquired from Bastei Lubbe AG a 55% share in BEAM AG, which has since been transformed
into a stock company. This means that we will share costs in the future and limit the risks for Bastei Libbe
AG. It has also been agreed with Blue Sky Tech Ventures that further renowned investors will take up shares
in BEAM AG. With a share of 45%, Bastei LUbbe remains the largest shareholder.

The share of digital products as a part of Bastei Libbe AG’s overall turnover has doubled almost on an
annual basis in recent years. Incorporating turnover from digital audio and turnover from Daedalic, BEAM and
BookRix, the digital share in overall turnover already equates to more than 21%. With the investment in the
three companies BEAM, BookRix and Daedalic, we have been consistent in the reporting year in developing
our high-growth digital sector as well as in our internationalisation. BEAM is also one of the first large projects
in which we as a classic publishing company can increase synergies and cross-selling effects with our other
shareholdings. All three subsidiaries were consolidated for the first time in the past fiscal year, these being
Daedalic in the non-book segment and BookRix and BEAM in “books”.

On our way to becoming an international and digital media company, amongst other things we want to re-
duce our dependence on individual leading titles. To this end, we are concentrating on the development and
commercialisation of our own content, but also on purchasing content that can be commercialised digitally.
One example of this is the Bastei LLC joint venture founded in the 2014/15 fiscal year with our American
partner Imperative. The goal here is to develop content in English on the important American market —
content which can then be marketed worldwide. This applies to series content in particular. Interesting titles
and content which will boost Bastei LUbbe’s international digital presence have already been identified in the
reporting year. Furthermore, we have attained a markedly stronger market position through our cooperation
with Imperative in the USA and are benefiting from direct communication with agencies and film producers.

Even though our strategic focus is on digitalisation, our main bread and butter for the years to come will remain
our bestselling authors, and we recognise that printed books will still be sold in large numbers. In this respect,
we have developed and implemented numerous top title campaigns with the stationary book trade in Germany
in the past financial year. It is worth highlighting here the hardcover release of “Kinder der Freiheit”, the third vo-
lume of the Ken Follett trilogy. The classic book business will also be one of our goals for this current fiscal year.
We assume that the bricks-and-mortar book business will continue to develop steadily.

For the 2014/15 financial year, we have created for the first time an IFRS-consolidated financial statement in
which the majority shareholdings in Daedalic Entertainment GmbH, BookRix GmbH & Co. KG and the sharehol-
dings in BEAM GmbH are consolidated. We can look back on a successful financial year with regard to opera-
tions. Sales revenues and income have developed in accordance with our expectations. The sales revenue of

€ 110.2 million is an increase on that of the previous year (€ 107.5 million). We achieved the following turnover
in the different segments: Books € 79.2 million (previous year: € 85.8 million); non-book € 20.5 million (previ-
ous year: € 11.5 million); novel booklets and puzzle magazines € 10.5 million (previous year: €10.2 million). The
EBITDA of € 17.7 million has exceeded that of the previous year (€ 16.2 million). The € 14.5 million EBIT for the
reporting year is at the same level as in the previous year (€ 14.5 million). Digital turnover rose from € 15.5 million
in the previous year to € 23.3 million in the reporting period, already accounting for more than 21% of turnover.

The balance sheet total came in at € 124.3 million as per the balance sheet date of 31 March 2015, compa-
red to € 107.6 million as per 31 March 2014. Equity increased in the last financial year from € 51.5 million to
€ 60.7 million, with the equity ratio rising accordingly from 47.9% to 48.8%. Operative cash flow was € 6.1
million, compared to € 12.7 million in the previous year. Cash and cash equivalents at the end of the repor-
ting period amounted to € 13.6 million, compared to € 22.2 in the previous year.
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And speaking of success: The payment of dividends depends on the economic foundation. As long as this
guarantees long-term sustainable business development, we would like to continue with our shareholder-fri-
endly, sustainable dividend policy. For the 2014/15 financial year, the Executive Board and the Supervisory
Board will propose at the Annual General Meeting to be held on 16 September 2015 that a dividend of €
0.30 per share be paid out. This represents an attractive dividend return of 4% in relation to a share price of
€ 7.50. The long-term goal of paying out at least 40% of the annual net profit to the shareholders as divi-
dends remains unchanged.

Our primary focus in the current 2015/16 fiscal year is still to continue consistently down the path to digita-
lisation and internationalisation. With participation in BEAM and BookRix, Bastei Lubbe has positioned itself
favourably to benefit from readers’ growing demand for eBooks and to be able to react quickly to new trends.
We would also like to sustainably integrate BookRix and Daedalic Entertainment, as well as to develop BEAM,
as already discussed, to become the leading series platform for streaming content in reading and audio interna-
tionally. Reaching these targets will keep us busy not only in 2015, but also through into 2016.

Bastei LUbbe has extended its Executive Board in the reporting period. Jérg Plathner was appointed as an
additional Executive Board member with effect from 1 September 2014. He has been responsible since then
for the digital business sector. By expanding the Executive Board, Bastei Lubbe wishes to reflect the growing
importance of the digital media business sector to the success of the Company and in doing so has set the
course for further growth on the domestic and international markets.

We are not the only ones convinced of this long-term strategy: Recently we have been able to welcome
Allianz Global Investors, a renowned strategic investor, into the circle of Bastei Libbe AG’s shareholders.
Following the reporting date in April 2015, the Allianz Group company announced that it had exceeded the
reporting threshold of 3% and 5%, and secured voting rights of 9.77% as of 8 April 2015.

In terms of operations, Bastei LUbbe continues to aim for a solid performance. The 2015/2016 fiscal year will
also be a transition year. Structures will still have to be put in place to launch BEAM in 2016 and to develop
Daedalic. We can thus anticipate a slightly increased turnover with a somewhat lower EBITDA in the 2015/16
financial year. From the 2016/2017 fiscal year onwards, we then expect increased turnover and results in the
international digitalisation, BEAM and Daedalic sectors.

Just to clarify once more: Bastei Lubbe AG has embarked on an exciting journey of growth towards beco-
ming a digital multimedia company. Our success is founded on our dedicated employees, and we thank
them warmly for their continued commitment and dedication. We also thank our customers, business part-
ners and authors for their faithful and constructive cooperation. And we can assure you, dear shareholders,
that we will continue to do everything in our power to increase the value of your Company in the long term,
and would be delighted to continue to have you with us on this journey.

Unfortunately Bastei LUbbe AG also had some very sad news in what was a successful 2014/15 fiscal year.
Our publisher Stefan Lubbe passed away suddenly and unexpectedly in October 2014. Stefan Lubbe, son
of Ursula Libbe and Gustav H. Libbe, the founder of the publishing house, had led the Company from the
beginning of the millennium to where it is today. In particular, he had foreseen years ago the developments
in the digital sector which we see today, and made sure that Bastei LUbbe assumed a leading position in
this field. With this in mind, we will continue to lead and nurture the Company. The employees, the Executive
Board and the Supervisory Board bid a fond farewell to Stefan Libbe and will always honour his memory
with profound gratitude.
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Cologne, 11 June 2015

Bastei LUbbe

The Executive Board
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The Executive Board of Bastei Liibbe

Felix Rudloff Jorg Plathner Thomas Schierack Klaus Kluge
Director, Programme Director, Digital Chairman Director, Marketing
& Sales

EEEEE
BASTEI
LUBBE



12| The highlights of the financial year 2014/15

The highlights of the financial year 2014/15

Once a year, the Company’s foyer is entirely given over to the authors, when Bastei Libbe invites the press and
trade representatives for a preview of the upcoming programme and allows the authors to present their books
themselves on the stage. During relaxed chats with chairman Peter GroBmann, Motsi Mabuse, Luca Di Fulvio,
Bettina Zimmermann, Hubertus Meyer-Burckhardt, Hajo Schumacher and Andreas Eschbach appeared before
the more than 100 guests in May 2014 and drummed up a great deal of interest in their books.

The first AGM at Bastei Lubbe attracted more than 300 guests. The foyer was not big enough to host so
many, so a large marquee had to be erected in front of the building to allow all the shareholders to obtain a

comprehensive insight into the Company.

2014 was also THE Ken Follett year. With
“Kinder der Freiheit”, the bestselling author
brought his Century Trilogy, which began
with “Sturz der Titanen” and “Winter der
Welt”, to a powerful and furious conclusion
in the autumn. In addition, Bastei Lib-

be and Ken Follett not only concluded a
contract straightaway for a new book, but
will also be launching the global bestseller
“Séaulen der Erde” as a computer game to-
gether with our subsidiary, the outstanding
game developers Daedalic.
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There were several other reasons to celebrate. Ken Follett showed his appreciation to all his publishers
worldwide by rocking the “Orange Peel” club at the Frankfurt Book fair together with his band “Damn Right,
I've Got the Blues”. Bastei LUbbe honoured the author, who has been closely associated with the Company
since 1978, and his long-standing project by presenting him with a piece of history: An original piece of the
Berlin Wall which features the cover of his “Kinder der Freiheit” in acrylic now stands in his garden in England
with another also decorating the Company premises. The British author attended the unveiling in Colog-
ne-Mulheim in person, and signed the piece of German history there and then.

Bastei LUbbe has also appeared every time at the Frankfurt and Leipzig book fairs — the most important
dates in the book industry — with numerous authors, who were able to meet with not only journalists and
reporters but also with their fans. Cult star Heino, teeny heartthrob Cro and the popular cowboys Sascha
and Alec from The BossHoss were barely able to escape the throngs of fans.
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Betty and Mahtob Mahmoody, with whose
story just about everyone has been familiar
since the release of the global bestseller
“Nicht ohne meine Tochter” and whose
new book “Endlich Frei”, published in
March 2015, is an exciting follow-up, also
thrilled readers at the Leipzig Book Fair
with a face-to-face discussion and chat.
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Bastei Libbe on the capital market
The price development of Bastei Liibbe’s shares

The share indexes were operating in a volatile environment in the 2014 fiscal year. Political topics such as
the conflict in Ukraine, unrest in Iraq and Syria, the dramatic drop in oil prices at the end of the year and the
expiry of the US Federal Reserve Bank’s bond purchase programme challenged the markets. Subsequently,
the German key DAX index demonstrated little momentum in 2014, with a moderate plus of 2.6%. Then, at
the beginning of 2015, the stock exchanges were buoyed by the monetary policy of the European Central
Bank as well as by low commodity prices. The DAX rose by 23% in the first quarter of 2015.

Bastei Lubbe AG shares showed a gain of 5.9% in the 2014/15 fiscal year. Share certificates opened at a
trading price of € 7.46 on 1 April 2014, and closed at € 7.90 on 31 March 2015. Shares reached an annual
high on 25 June 2014 at € 8.70. The Bastei Llbbe share price troughed on 16 October 2014 at € 6.87. The
average daily trade volume of Bastei LUbbe shares (Xetra and Frankfurt Stock Exchange floor trading) in the
2014/15 financial year ran to 27,465 shares (previous year: 26.856 shares). Based on 13,300,000 shares
and a closing price of € 7.90, Bastei Libbe AG’s market capitalisation increased due to the positive price
performance to approx. € 105.1 million as of 31 March 2015 (previous year: € 99.2 million at a closing price
of € 7.46).

Shareholding structure

The current shareholding structure is as follows: The largest shareholder of Bastei Lubbe AG is Birgit Libbe
with a share of 36.10%. Allianz SE has held 9.77% of the shares since 8 April 2015. The Roggen family holds
a 9.02% participation in Bastei Lubbe AG. The Executive Board and the Supervisory Board have a 2.48%
stake in the share capital of Bastei Libbe AG. 42.63% of shares are in free float. Llbbe Beteiligungs-GmbH
has not held any shares in Bastei Lubbe AG since 16 April 2015.

Investor Relations

We have continued our goal-orientated communication and open dialogue with the capital market partici-
pants throughout the reporting year. The Executive Board has actively sought discussion with the editors of
financial and economic media during the year, and has conducted various face-to-face talks and interviews
with national media. Additionally, Bastei Libbe participated in the German Equity Forum, the German Credit
Conference, the DZ Bank Equity Conference, the Prior Capital Market Conference, the Munich Capital
Market Conference and various roadshows in London, Frankfurt, Amsterdam, Antwerp, Brussels, Zurich and
Munich. The quarterly reports were accompanied by telephone conferences.

The Executive Board presented business performance during the 2013/14 reporting year on 30 June 2014
at the first financial statement press conference. Besides a presentation of the 2013/2014 annual financial
statements, investors, analysts and journalists had the opportunity to obtain first-hand information about
Bastei Lubbe AG’s strategic development moving on.

A milestone in the 2014/15 fiscal year was the first Annual General Meeting of Bastei Libbe AG following the
stock market listing on 17 September 2014. At this meeting, which was held at Bastei Libbe AG’s head of-
fice in Cologne, the Executive Board informed shareholders and their representatives in detail about business
development, performance and the statement of accounts for 2013/14. Performance for the first quarter of
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2014/15 as well as the future prospects for Bastei Libbe were also presented. Around 64% of the share
capital was represented at the stockholders’ meeting. Large majorities of shareholders concurred with the
suggestions of the administration on all the agenda items. The detailed agenda items as well as the voting
results can be downloaded from the Investor Relations section of the Company website.

A second investor day on 24 February 2015 at Bastei LUbbe AG’s head office was also a key event in the
Company calendar. More than 50 private and institutional investors as well as journalists took the oppor-
tunity once again to talk with the management. The Executive Board presented the status quo, the current
business figures as well as in particular Bastei LUbbe’s future strategy for its transformation from a classic
publishing house to an international media company.

In addition to further roadshows and conferences in the 2015/2016 financial year, the second annual press
conference will take place on 1 July 2015.

Bastei LUbbe satisfies all important publicity and transparency standards as a company in the strictly-regu-
lated Prime Standard of the Frankfurt Stock Exchange. Oddo Seydler Bank AG acts as designated sponsor.
Potential investors can obtain further information from the Investor Relations section of the homepage at
https://www.luebbe.com/en/investor-relations/homepage-investor-relations.

Analyst Research

The research companies Oddo Seydler Bank AG, Berenberg Equity Research, DZ Bank AG and Warburg
Research accompanied Bastei Libbe AG through the reporting year with their coverage. The studies sug-
gest purchasing Bastei Libbe shares at a target share price of up to € 13.00. Subsequent to the reporting
year, the Solventis Wertpapierhandelsbank published a research study recommending a target price of €
11.50. The full research studies are available for download on Bastei Libbe AG’s homepage at
https://www.luebbe.com/en/investor-relations/the-share/research.

Dividend Proposal for the 2014/15 Financial Year

Bastei Lubbe AG would like to have their shareholders continue to participate in the positive business perfor-
mance of the past fiscal year this year. The Executive Board and the Supervisory Board will propose at the
Annual General Meeting on 16 September 2015 that a dividend of € 0.30 per share be paid out. Taking the
Company’s own shares that are not entitled to dividend payments into the equation, this represents a payout
of € 3,960,000.00. The Bastei Llbbe 2014/15 annual financial statements under commercial law, on which
the resolution on the dividends to be paid out is to be based, show a net profit of € 10,779,894.73. The
remaining amount of € 6,819,894.73 will be carried forward to the next accounting period.

It continues to be Bastei Libbe AG’s goal to have a continuity-orientated, shareholder-friendly dividend policy
which provides for 40%-50% of distributable net income to be paid out to shareholders. This is contingent
on such dividend payouts being compatible with long-term, sustainable business development.
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Share information

Total number of shares: 13,300,000 (no-par-value shares)
Amount of share capital: € 13,300,000.00

SIN: DEOOOATX3YYO

WKN: AIX 3YY

Abbreviation: BST

Market segment: Regulated market (Prime Standard)
Designated sponsor: Oddo Seydler Bank AG
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Group management report
Bastei Lubbe

Bastei LUbbe is a media company in the form of a trade book publisher. Within the scope of its business ac-
tivities, Bastei Lubbe publishes books, audio books, eBooks, games and other digital products in the genres
of fiction and popular science, as well as periodicals including novel booklets and puzzle magazines. The
business activities of Bastei Libbe also include the licensing of rights and the development, production and
sale of gifts, decorative items and merchandise.

Unlike a traditional publishing house, Bastei LUbbe represents the entire value chain. This means that content
and rights are not just bought but are rather developed in-house in cooperation with several authors. The ad-
vantage is that Bastei LlUbbe owns all language and territorial rights to the content. On the sales side, Bastei
LUbbe works with trade partners and various platforms, just like all other traditional publishing houses. Rights
not commercialised by ourselves are sold abroad, for example through licence sales. In addition, Bastei LUb-
be aims to sell content via its own platform.

Bastei LUbbe’s core market is Germany, Austria and Switzerland. The Company has been developing its in-
ternational business activities over the last few years. These means that not only German titles are developed
and sold, but also titles in English and Mandarin. Depending on the legal situation, the titles are then distribu-
ted in German-speaking countries and worldwide.

Bastei LUbbe’s main locations are Cologne, Munich, Hamburg and Bochum.

Bastei LUbbe breaks down its business activities into three segments: “books”, “novel booklets and
puzzle magazines”and “non-books”. There will be a fourth segment: “digital” from the 2015/16 financial
year onwards. The sale of digital content plays an increasingly important role at Bastei Lubbe. For this rea-
son, the generated turnover and costs from digital content should be represented in a separate segment.

The books segment comprises all print, audio and eBook products which can be considered books. This
also includes digital series. The books segment sells products under various labels, mainly in hardcover,
paperback, softcover, audio (digital and physical) and eBook formats.

It is worth highlighting here the hardcover release of “Kinder der Freiheit”, the third volume of the Ken Follett trilogy,
in the past fiscal year. The titles “Endlich Frei” by Mahtob Mahmoody and “Tante Poldi und die sizilianischen L&-
wen” by Mario Giordano were well-placed on the market in the closing weeks of the fiscal year. “Er ist wieder da”
by Timur Vermes has been one of the outstanding success stories in the paperback division. During the year, “In-
ferno” by Dan Brown and “Winter der Welt” by Ken Follett have also seen great success in this division, however.
In the children’s and young adults’ division, the highlight has been the ninth volume “Bése Falle” by Jeff Kinney.

Bastei LUbbe acquired a majority shareholding in BookRix GmbH & Co. KG in Munich in May 2014. BookRix
is a leading digital distributor of self-publishing titles in Germany, with around 12,000 eBooks on sale, and
furthermore operates the largest independent online platform for self-publishing on the German-language In-
ternet. The Company sells eBooks by its authors in a network of more than 60 shops. The advantage for the
author is that he/she has to work with just one central partner for sales and billing. One particular strength of
BookRix is its sales-promotional marketing activities that are specially tailored towards eBooks and self-pub-
lishing — professional visibility management, for example.
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An IFRS-consolidated financial statement in which BookRix GmbH & Co. KG will be fully consolidated in the
“books” segment is to be drawn up for the first time in 2014/15.

The segment “novel booklets and puzzle magazines” includes printed novel booklets and puzzle magazines.

The Company’s unbroken tradition over the last 60 years in the novel booklet sector has been successful yet
again in the 2014/15 fiscal year. As one of the largest and most important players in the novel booklet sector,
the publishing house has established a total of 33 series on the market.

In addition to the Jerry Cotton series, which has been in publication aimost since the founding of the Com-
pany and which set a unique new record in December 2014 with the publication of volume 3,000, there are a
number of other series that have been successful over a period of decades, such as Der Bergdoktor, Doktor
Stefan Frank, Geisterjager John Sinclair and the westerns by star author G.F. Unger that have yearly sales in
the millions.

Since the novel booklets are classified as press products, the marketing of the booklets is handled for the
most part by Pressegrosso. Another very important marketing channel is the station bookshop, which has
long been considered the classic sales point for novel booklets. This point of sale is just about perfect for
customers who want to purchase something entertaining to read and prefer short, exciting stories to a more
voluminous book.

The 2014/15 fiscal year was characterised by steady sales and targeted widening of the range on offer with
new series, leading to a slight increase in turnover on a market generally considered to be well-established.
This successful strategy is indicative of the future direction, and will be continued with a new range of novel
booklet series in the 2015/16 financial year.

The puzzle magazines are published under the “PMV” label. PMV published 31 puzzle magazines through

Bastei LUbbe in the 2014/15 financial year, with a total of 183 editions. The sales and distribution of these

magazines were conducted through the national Grosso and station bookshops, on German-speaking for-
eign markets as well as seasonally in the European holiday destination areas.

Ten new objects were launched in the past fiscal year; the content of these objects is optimised continually
and reorientated towards current market conditions. An extensive cover redesign for the whole portfolio was
initiated at the end of the 2014/15 fiscal year. The quantity and quality of the portfolio and the editions sold
have continuously secured PMV its place in the top five entertainment puzzle magazine publishers in the
German-speaking area.

Some of the most successful magazines are “Mein groBer Ratselspal”, “Kreuzwort Nr. 17, “Rétsel Sterne”
and “Kreuzwort Riesen”.

The 2014/15 fiscal year was characterised by the innovations in portfolio management that were introduced
in March 2014 on the part of the press wholesalers. The goal of the new sectoral regulations is the custo-
mer-friendly presentation of a press portfolio, arranged according to locale and demand. This includes a
much greater consideration of customer-specific shelf space utilisation in range selection, delivery numbers
and shelf times on the basis of valid sales data.
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Judged against the downward trend on the entire press market, the puzzle sector can be characterised as
being relatively stable. It was and still is conspicuous that ever more new market participants are hitting the
already tightly-packed shelves, meaning that turnover has to be shared among ever greater numbers of titles.
This mainly involves copy-cat products, but a number of puzzle book roll-outs under the name of a well-
known brand can also be seen.

The“non-book”segment comprises gift items sold under the Rader label, as well as merchandise and simil-
ar products and the shareholding in Daedalic Entertainment GmbH.

Réader has been one of the few vendors in the high-quality home and dining accessories sector to demonstrate an
anti-cyclical, positive performance in the past financial year. Significant success factors include both the newly-es-
tablished and more female-focused spring and autumn collections, as well as the establishment of national and
increasingly international sales channels. Rader was able to more than double its turnover in the preceding nine
months in exports alone. This means that today, Rader has parts of its collection available at Harrods, Printemps,
John Lewis or Loft. Even the three large key companies in the book trade (Thalia, Mayersche, Hugendubel) are
starting to show positive growth again following interim declines in sales.

Bastei Lubbe acquired a majority shareholding in Daedalic Entertainment GmbH in the first quarter of the
2014/15 fiscal year. With its headquarters in Hamburg and Dusseldorf, the company is considered to be one
of the best games developers and publishers in Europe.

Daedalic Entertainment develops and markets high-quality cross-platform computer and video games world-
wide. The focus is on producing outstanding entertainment software with a strong narrative character. To this
end, the company has around 100 employees and, through the Daedalic Writer’s Room, has at its disposal
a team of writers that is unique in the global games industry. In recent years, Daedalic has won the German
Developer Prize (Deutscher Entwicklerpreis) — including “Studio of the Year” — a total of 21 times, and has
been awarded the German Computer Game Prize six times. Daedalic has set new standards in the adven-
ture game genre with titles such as Silence, State of Mind and The Devil's Men.

With its shareholding, Bastei Llbbe has tapped the fast-growing market for computer and video games as
well as mobile entertainment, the synergies with their core business being utilised step-by-step through close
cooperation. For instance, the Cologne-based media company announced the first ever multimedia, interna-
tional agreement with global bestseller Ken Follett in November.

Daedalic Entertainment GmbH is to be fully consolidated into the “non-book” segment in the 2014/15 fiscal
year, and then into the new “digital” segment from the 2015/16 fiscal year onwards.

Subsidiaries to be consolidated “at equity” into the three segments

In September 2014, the online shopping platform beam-ebooks.de was acquired via a company established
for this purpose in August 2014 (BEAM GmbH, Cologne, which was converted into a PLC in March 2015).
The platform is to be developed into a worldwide streaming platform for digital series reading and audio con-
tent, via which Bastei LUbbe can market its content (see the “Goals and Strategy” section).

The UK investor Blue Sky Tech Ventures Limited bought a 55% participation in BEAM AG from Bastei Lubbe
AG with effect from 31 March 2015. Bastei LUbbe still has a 45% share in BEAM AG. This means that BEAM
AG will no longer be fully consolidated from 31 March 2015, but rather will be evaluated in accordance with
the “equity method” (“at equity”) that is explained in IAS 28.
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Présenta Promotion International GmbH is also an associate within the meaning of IAS 28, and will be alloca-
ted to the “non-books” segment and valued in the consolidated balance sheet in accordance with the “at
equity” method.

Subsidiaries that will not be consolidated

Bastei LUbbe also has shareholdings in the following non-consolidated companies in the reporting period:
Moravska Bastei MOBA, s.r.0., Brno (Czech Republic) (90% shareholding), Bastei Media GmbH, Erfurt
(100% shareholding), as well as a 100% shareholding in Bastei International Limited in Hong Kong, a 25%
shareholding in HPR Bild & Ton GmbH, Cologne, a 100% shareholding in Siebter Himmel Bastei Libbe
GmbH (a bookshop in Cologne), a 100% shareholding by BookRix GmbH & Co. KG in BookRix Verwal-
tungs GmbH, Munich, the Komplementérin [general partner] in BookRix GmbH & Co. KG, as well as a 75%
shareholding in Daedalic Entertainment Studio West GmbH through Daedalic Entertainment GmbH, and a
50% shareholding in Bastei LLC, Santa Monica, California, USA, entered in the register of the competent
court in Delaware.

Bastei Lubbe AG also has smaller shareholdings in various book and press distribution companies; however,
these are all less than 5% each.

Goals and Strategies

Having started out as a German-language trade book publisher, Bastei Lbbe is well on its way to becoming
an international media company.

Strategic emphasis for the next few years will therefore be placed on the books segment, particularly in the
digital sector. This segment’s share in Bastei Llbbe’s total turnover is close to 72%.

Growth in the digital sector was not quite as high in Germany in 2014 as it had been the year before. Whereas
it was up by 60.5% in 2013, the increase in the consumer market last year was only 7.6%. The number of
eBook consumers has, on the other hand, grown considerably (from 3.4 million to 3.9 million individuals). The
increase in the number of self-publishing titles, which are sold for a much lower price than publisher’s titles, is
considered by the Executive Board to be the reason for the slower growth in turnover on the eBook market.

Despite slow growth in 2014, the sector expects that the eBook share of trade will continue to grow. The
Executive Board of Bastei Libbe also expects to see sustainable long-term growth, and particularly in the
international digital sector over the next few years.

The share of digital products as a part of overall turnover has doubled almost on an annual basis in recent
years. Digital turnover in 2014/15 comprises turnover from the Bastei Entertainment department, audio digi-
tal turnover and the turnover from BookRix, BEAM and Daedalic. Together this accounts for a total turnover
of € 23.3 million, or 21.1%.

| http://www.boersenverein.de/ebook-markt
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In order to be able to reach our goals, the following strategic focus has been formulated:
¢ Development of own material
e Further development of own sales/streaming platform
¢ Internationalisation
e Expansion of the Daedalic product portfolio

Development of own material

In contrast with other publishing houses, Bastei Lubbe has already been concentrating on the development
of its own content in the novel booklet sector for several decades. This focus has been carried over into the
book sector in recent years. In this, one of Bastei LUbbe’s priorities is to develop especially national and inter-
national series content. To this end, the joint venture Bastei LLC was founded in the USA with the Imperative
company. The shareholding in BookRix GmbH & Co. KG also resulted in Bastei LUbbe gaining authors and
new content.

Further development of own sales/streaming platform

Aside from developing its own content, Bastei LUbbe has also decided to explore in-house and new avenues
in the exploitation of content. To this end, the beam-ebooks.de online shop platform was acquired in O